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Level 5.0: B. Com. Semester I11 & IV (Diploma in Commerce)

(NEP Cycle Ju ne-2023): MAJOR ACCOUNTANCY GROUP

. LA ‘I'

B.COM. SEMESTER - 111: MAJOR ACCOUNTANCY GROUP : ( W.E.F.JUNE-2024)
sr. | Course | Course Credits Exam Marks
| No | Category ' et “;“r Practical | Total | IM | EM | Total
1N ~Major5 | Cost Accounting - 1 4 0 4 |50 50| 100
__2\.Major6 | BusinessAccounting -3 4 0 4 | 50| 50| 100
3 '\/’ﬁﬂior? | Personal Tax Planning & 4 0 4 50| 50| 100
. Management-1
MDC3 | IFRS 4 0 4 |50]| 50| 100 |
(Select | Brand Management 4 0 4 50| 50 | 100 |
- 4  AnyOne) | ComputerApplication in Business-3 3 1 4 | 50| 50| 100 |
ES'& ! \k‘_!f_conomicsofmoney-l 4 0 4 50| 50 | 100 |
| Business statistics 4 0 4 50| 50 | 100
AEC3 Vﬁﬁghsh writings and composmon-l- 2 0 2 |[25]|25| 50
~ (Select | LifeSkills-3 TER 0 2 |25]25] 50
AnyOne) | Other Courses - aF Othier Courses from the pool of AEC course
SEC3 | Family Business 2 0 2 |25]|]25]| 50
(Select | OfficeManagement 2% 2 0 2 |25]|25]| 50
| Any One) :C}berSphereandSecunty' Glubalr 1 2 1 2. | 25| 25 50
6 | | Concerns-1 i i
5 \Advertising And Personal Selling-1 2 1] 2 25| 25 50
. | Employability Skill Development-I 23" <0 2 25| 25 50
! | Economics of financial planing . 2 00 | 2 [25|25]| 50
-I | Other Courses P O Othchoursesfrom the pool of SEC course
| IKS-2 \/fndlan Knowledge System - 2 Ser | iR 0 | 2 25| 25 50
. (Select | Indianeconomy 2 o0 | 2 25| 25| 50
-~ 7 | AnyOne) [yearningandDevelopment-1 2 0 | 2 25| 25| 50
,—_;_v:;j | Other Courses Other Courses from the pool of IKS course of
: ' 1 Saurashtra University
TOTAL CREDITS 22
8 | Vocational / Exit Course/s 04

C = Course Credit, IM = Inter Exam Marks, EM = External Exam Marks
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B.COM. SFM[251 ER-1V: MAJOR ACCOUNTANCY GROUP: (W.E.F. DECE -2024)
| Exam Marks

Course Credits

'st. | Course _41___ Course Title
- No | Category | ' Theory | Practical Total m
bt 100
] | '\'I.lpm (U " Cost Accounting - 2 4 | 0
-.fz 5 M,um 9 | “Business Accounting - 4 4 0
'~/ Major 10 l-';rsonal Tax Planning & Management
’T—'j 7 Minor3 | Business Administration-3 (HRM) 4 0
! (Select | Business Computer Science - 3 3 1
: Any One) " Advance Business Statistics -3 t 0
I g '\/7ﬂusincss Economics - 3 (ME) 4 0
| l Business & co-operation -3 4 0 N
'. Business Management - 3 4 0 -
, {INVENTORYMANRGEMENT)
{ '—Banking & Finance-3 4 0
i AEC4 \English writings and composition=ii {. 2 0
1 5 (Select | Social Work Methods 2 2 0 .
| i ! Any Onc) ["Other Courses a —. Other Courses from the pool of AEC course
| 6 | SECA4 '\,AfdvemsmgandPersonalSellmg -2 Tk 0 2 25 \ 25
| ‘ sle -
! i (Select =0 Cial Media Marketing B 2 0 2 25 \
1 : Any One) - 2 =158 =5
1 : E-Commerce 2 0 2 ‘ \
i CyberSphere and Qecurityi Global ' 1:' 1 2 251 25 50
. Concerns-11 IS ¥ '
1 Sustaimable Developmentand Living *{ 27 0 2 ‘ 25 \ 25 \ 50
Employability Skill Development-1I 2 0 l 25 \ 25 \ 50 \
Other Courses Other Courses from the pool of SEC course | 8
|
7 VACZ | Learningand Development-2 2 0 2 251 25 \ 50 J
t (Selecthﬁwimnmental Study -2 2 0 2 25 | 25 \ 50 1
' | AnyOne) T prablems of Indian Economy 2 0 2 25 | 25 \ 50 1
’ NSS /NCC 2 0 2 25 25 50
! (AS PER SAU UNI LATTERNO
| | AC/102847/2024 DATE:31/01/2024) \
,- ! ‘ Other Courses Other Courses from the pool of VAC Course \
[ TOTAL CREDITS = l |
| 8 | Vocational / Exit Course/s l 04 1 k
i
i = .
j C = Course Credit, IM = Inter Exam Marks, EM = External Exam Marks
!
{ Notes:
! 1. Students are not allowed to t -
: : ake the same courses studied in t th
Z PR o ———— he 12t class under the
1
j
!
{
|
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|A] THEORY COURSES Question paper Format of 4 credits and 4 units for
SEMESTER END (UNIVERSITY) EXTERNAL ASSESSMENT [TOTAL 50 Marks] [TIME: 2 HOURS]

No.
_l

Sr Nu'
1
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[B] ACCOUNTANCY COURSES Question paper Format of 4 credits and 4 units for
f" SEMESTER END (UNIVERSITY) EXTERNAL ASSESSMENT [TOTAL 50 Marks] [TIME: 2 HOURS]

_INT ERNAL J'tSSESSMENT |50 Marks]

!

Particulars - Marks
(ru'.tm'.mut. and Lumpllhln\IH' Evaluation (CCE) 50 B
bl M[ZSTLR END [UNW[ZRSITV] EXTERNAL ASSESSMENT [50 Marks] |
| Particulars | Marks |
 QUESTION -1: (From Unit 1) (OR) QUESTION-1 (FromUnit1) | 10 |
QUESTION -2 :(From Unit 2) (OR) QUESTION -2 (From Unit2) | |
| 10

+Q JESTION -3 : [lr_mn Unit 3) (OR) QUESTION -3 (From Unit 3)

) IQl}I STION -4 : 2(F I_()_H_l__lﬂ!l_!) (OR) QUE STION - 4 (From Unit 4) 10
| QUESTION -5: Answers ANY TWO Out of FOUR options EACH _
. From the UnitNO. 1, 2, 3 and 4 respectively) 10
l___ | S0
TotalMarks | 100

INTERNAL ASSESSMENT [50 Marks]

b
No. Particulars Marks
I | Continuous and Comprehensive Evaluation'(CCE) _- 50
SEMESTER END (UNIVERSITY) EXTERNAL ASSESSMENT [50 Marks]
Sr.No. | Particulars . Marks
I | PRACTICAL QUE. -1 (From Unit 1) (OR]-PRACTICAL QUE. 1 (From Unit 1) 10
2| PRACTICAL QUE.-2 (From Unit 1) (ORJBRACTICAL QUE. 2 (From Unit 2) 10
3 | PRACTICAL QUE.-3 (From Unit 1) (OR) PRACTICAL'QUE. 3 (From Unit 3) 10
1 PRACTICAL QUE. -4 (From Unit 1) (OR) PRACTICAL QUE. 4 (From Unit 4) 10
5 PRACTICAL QUE. -5: Answer ANY TWO Out of FOUR options EACH
From the UnitNO. 1, 2,3 and 4 respectively) 10
A T 50
Total Marks 100

ﬁ [C] Format of Question paper for SEMESTER END (UNIVERSITY) EXTERNAL ASSESSMENT
for the COURSES having 4 credits and 5 Units [TOTAL MARKS: 50] [TIME : 2 HOURS]:

INTERNAL ASSESSMENT [50 Marks] Vet

No. Particulars | Marks

1 Continuous and Comprehensive Evaluation (CCE) | 50
SEMESTER END (UNIVERSITY) EXTERNAL ASSESSMENT [50 Marks}

Sr. No. Particulars Marks
1 | QUESTION-1: (From Unit 1) (OR) QUESTION -1 (From Unit 1) 10
2 QUESTION -2 :(From Unit 2) (OR) QUESTION -2 (From Unit 2) 10
3 | QUESTION-3: (From Unit 3) (OR) QUESTION-3 (From Unit 3) 10
4 QUESTION -4 : (From Unit 4) (OR) QUESTION -4 (From Unit 4) 10
5 | QUESTION-5: (From Unit5) (OR) QUESTION-5 (From Unit5) 10
50
Total Marks 100

1 COMMERCE FACULTY, SAURASHTRA UNIVERSITY, RAJKOT ( MAJOR ACCOUNTANCY GROUP)



l})l TUEORY COURSES Question paper Format of 2 evedits and 3 units for
PHMESTHREND (UNIVERSITY) ENTERNAL ASSESSMENT [FOTAL 25 Marls] (11N 1 1H0UR
\ INTERNALASSRSSMENT 25 Marks]

| No. 1 Particutars Marks
L Contiousand Comprehensive tawlon(CGk) | 25
G IMESTEREND (UNIVERSITY) EXTERNAL ASSESSMENT (25 Marks] PALS)
SeNo| ~ Particulars | Marks
- L L QUESTION -1 (From Unit 1) (OR) QUESTION - (FromUnit) [ 10
L% | QUESTION 2 (From Unit 2) (OR) QUESTION - 2 (From Unit 2) R
L3 | QUESTION -3 (From Unit 3) (OR) QUESTION -3 (FromUnits) [ 05
i 'ﬁ 28
; TolMarks | 50
“prra

L Independent question shall be asked trom each wait and option shall be from same unit,

2.1 Special format of question paperis given for any course paper, consider the same for
that course paper,
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CURRICULUM

For

~  B. COM.
Semester 3

(Major Accountancy Group)

= (With effective from June - 2024)

e r—e
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Course Structure As per NEP 2020 for
B.COM. SEM - 3 (MAJOR ACCOUNTANCY GROUP)
Effective With From June - 2024

Level 5.0: B. Com. Semester ] &1V (Diploma in Commerce)

N R e '

Sr. | Course )
|_No | -——93-‘_‘559_‘1_ Course Title Credits | Page No.
L 1 ] MﬂiOFS'\/Cost.ﬂccounting-l 4
__3__ Major 6 M Business Accounting - 3 4
| 3 Mﬂior_h"l’ersn nal Tax Planning & Management - 1 4

IFRS
MDC 3 Brand Management
4 | (Select Any Computer Application in Business-3 4

One) ~_VEconomics of money-1

Business statistics

AEC3 "W English writings and composition -1~ -
5 | (SelectAny | LifeSkills-3 , 2
One)  [Other Courses T

Family Business
Office Management % i
SEC 3~\_“Advertising And Personal Selling = 1

6 | (SelectAny | Cyber Sphereand Security: Global Concerns-| 2
One) Economics of financial planning
Employability Skill Development-|
Other Courses

~/Tndian Knowledge System - 2

, 7 (Se:::(cstiny Indian economy 5
P One) Learning and Development - 1
= Other Courses
Total Credits 22
8 | Vocational/Exit Course/s 04

SEREL
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Name of the Course: Cost Accounting - 1
Course credit: 04

Teaching Hours: 60 (Hours)

Total marks: 100

Objectives;

= The course aims 1o develop understanding among learners about contemporary cost concept

and rational approach towards cost systems and cost ascertainment.

= The course also aims to provide knowledge about various methods of cost determination under
specific situations and to acquire the ability to use information determined through cost

accounting for decision making purpose.

Learning Outcomes:

Alter completion of the course, learners will be able to;

+ Understand concept and nature of cost and cost accounting;

+ Determine various types of cost of production;

Know the valuation of materials and material control techniques;

+ Compute employee cost, employee productiyity, and employec turnover;
- Allocation and apportionment of overheads. - '

—

LW

.

_ PARTICULAR' e
_UNITNO. 1:INTRODUCTION OF COST ACCOUNTING & MATERIAL COS

T

. ECTURES.

S

Eﬁ
S
5?3& o4

[A] Concept and Nature of Cost Accounting . .
Concept of cost and costing, Importance and fedtiires of costing, Cost
Element - meaning & c[assiﬁcation,_{Jgnccpt,’-nf cost unit,, cost center,
meaning of ‘unit’ from the view point of producer, Establishment of an ideal
cost accounting system 1
[B] Material Cost:
- Material : Introduction, Meaning and Types
- Material Control Techniques: Objectives and Importance
- Process of Material (Accounting and Control of Material Cost)
» Purchase of Materials
» Receipt and Inspection of Goods
# Store-Keeping (Including Practical Questions Relating to Calculate

Levels of Material, Inventory Turnover Ratio)
- Practical Questions

15

UNIT NO. 2 : EMPLOYEE COST

- Introduction, meaning and classification of employee cost

- Requisite of a good wage and incentive system

- Conceptand Treatment of Idle Time-Over Time and Fringe Benefits
- Concept of employee productivity and cost

- Principles of determining Wage Rate

- Employee turnover

- Wage Systems:

L ~ Essentials of Wage System

15

i
|
!
!
|
|

o~
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i

~ Trduonal WageSystems;
. L Time wape system 2. Picce wage system
» Incentive Wage Systems;
(A) Individual Incentive Systems: Halsey Premium Plan (2) Rowan
I’rp_mimn Plan (3) Taylor's different Wage Rate System (4) Merrick's
different Wage Rate System (5) Bendeaux Plan (6) Gantt's Bonus
and Task Plan (B) Group Incentive Schemes: (1) Profit Sharing (2)
i - Co-Partnership
- Practical Ql"_‘fﬂ'ﬂ‘}
.[ i UNIT NO. 3 : OVERHEADS
| - llnmductmn,mcnning;md definition
- General Principles for overheads
| @ Meaning and Methods of costabsorption
| Classification of Overheads:
‘ (1) Functional 2) Element wise and Behaviour wise)
[ & Absorption [Recovery) ofuverheads(lncludingPmcticalQucslions)
|
|

~ Apportionment of Overheads over Various Departments 15
# Re-Apportionment of Service Department Cost to Production
Departments '

5 ~ Allocation of overheads (Excluding Practical Questions of Machine
" Hour Rate) :

~ Treatment of Over-Absorption and Under-ﬂl_qu;pﬁon of Overheads
- _Practical Questions ' ' y

UNITNO. 4 : PROCESS cos’rmq

Introduction, Meaning and Features of Pracess Costing,
- Normal and abnormal loss and gain v

- Application of process costing
- Joint-Products and By-Products st
- Practical Questions of simple process.costing only (Exclading inter process

profit and equivalent production) .. ,-

f oy Lo~

15

Total Lectures/Hours 60
Note: Only Practical questions to be asked in University Exam.

Suggested Readings:
ﬁé’ﬁé 1. Arora, M.N. Cost Accounting - Principles & Practice, Vikas Publishing House, New Delhi
2. Banarjee, B. (2014). Cost Accounting - Theory and Practice. New Delhi; PHI Learning Pvt. Ltd.
3. Kishor, R. M. (2019). Taxman's Cost Accounting. New Delhi: Taxmann Publication Pvt. Ltd. Lal,
4., &Srivastava, . (2013). Cost Accounting. New Delhi: McGraw Hill Publishing Co. Mowen,
5. M.M,, & Hansen, D. R. (2005). Cost Management. Stanford: Thomson,
6. Jawahar Lal, Cost Accounting, McGraw Hill Education,
7. P.C.Tulsian, Practical Costing, Vikas Publishing House Pvt, Ltd.
8. M.Y.Khan, P.K. Jain, Theory & Problems in Cost Accounting, Tata McGraw Hill Publications,
9. Maheshwari, S.N. and S.N. Mittal, Cost Accounting: Theory and Problems, Shri Mahavir Book
Depot, New Delhi.

10.  Study Material of CA Course (New) Intermediate Level Paper 3: Cost and Management
Accounting,

Note: Learners are advised to use the latest edition of readings.

et —
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____ B.COM.SEMESTER - 3

2 MAJOR6 [BUSINESSACCOUNTING-3
Name of the Course: Business Accounting - 3
Course credit: 04
"::eaching Hours: 60 (Hours)
otal marks:
Objectives: 100

- Thecourse aimsto hel

- p learners to acquire conceptual knowledge on business accounting
- Toimpart skills for re : . wewipyes.

cording various kinds of business transactions and to maintain accounts.

Learni . g
ning Outcomes: After completion of the course, learners will be able to:

1. Understand the meani i
: ning of goodwill and need of valuation of goodwill. Calculate value o
goodwill with different methods; v et value o

2 r i
Upde. stand the meaning of share and need of valuation of share. Calculate value of share with
different methods:

3. Know concept of pre and post profit. Allocate incomes and expenditures between prior to and

Understand different activities of agriculture and prepare final accounts of agriculture.,

|

|

|

|

|~

1 B after incorporation of company;
! 4,

|

i ; :

| P L

PARTICULAR’

L UNITNO.1: VALUATION OF GOODWILL MX21s
Introduction -Meaning- Characteristics-Need of valuation |
- Alertness for Factors leading to Goodwill afid its’ valuation |
- Accounting treatment of goodwill s |
- Methods for valuation of goodwill ~ * ™ i ',
- Practical Questions e 5 |
UNITNO. 2 : VALUATION OF SHARES )
- Introduction -Meaning- Characteristics-Néed of valuation '
- Alertness for Factorsleading to Shares and its’ valuation
- Methods for valuation of Shares
- Valuation of Right shares and Bonus shares
- Practical Questions ‘
UNIT NO. 3 : PROFIT PRIOR TO AND AFTER INCORPORATION OF COMPANY
- Introduction-Meaning -Legal requirements *
- Time Ratio and Sales Ratio -calculation and explanation
- Basis of Allocation proportion-ratio for income and expenditure items to
ascertain profit or loss prior to incorporation and after Incorporation.
- Practical Questions

15

15 |

UNIT NO. 4 : ACCOUNTS OF FARM |

- Introduction-Meaning of Farm and Farm Accounting

- Utility and importance of Farm Accounting in India 5

- Types of Incomes of farm and Expenses of farm ;
|
|

15 |
- Assetsand Liabilities of farm
- Special Items related to farm

- Practical Questions including final accounts of farm

Total Lectures/Hours 60
Note: Only Practical questions should be asked in University Exam.

A5
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Suggpested Headingy,

b Amitabha Mukheree and Mohammed Hanif. Modern Accounting,
o Ashok Sehagal DeepalcSehapal, Advanced Ac counting (Taxmann Allied Services, Delhi
Vo CostAccounting by S lyenger (5. Chand & Sons) :
Costing-Methods and Techmiques, by S Jain & K 1. Narang (Kalyani Publichers)
b DERK Sharmaand De RS, Popli; Accountancy (Self Tutor),
Dr B M Agrawal and Dy, M.P.Gupta; Advanced Accounting,
- Guptaand Gupta; Principles and Practice of Accounting, (Sultan Chand & Sons, Delhi)
9o MEShuklaand T8.Grewal; Advanced Accounts, (Sultan Chand & Sons, Delhi)
Narayan Swamy; Fiancial Accounting, (Prentice Hall India, New Delhi)
W PCTalskan; Finaneial Accounting, (Tata McGraw Hill Publishing Co, New Delhi)
UL Practical Costing by Khanna, Pandey, Ahuja, Arora (S. Chand & Sons)
12, Practical Costing by P.C. Tulsian (Vikas Publishing House Pvt. Ltd)
L3 RSN Pillai, Bhagawathi, S.Uma; Practical Accounting (S. Chand & Co. New Dethi)
14 Robert N Anthony, David Hawkins, Kenneth A, Merchant, Accounting: Text and Cuses.
3 McGraw-Hill Education,

D

Note: Learners are advised to use the latest edition of readings.

=
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L B.COM. SEMESTER - 3
- B.COM.

. MAJOR 7 ] PERSONAL TAX PLANNING & MANAGEMENT - 1
——L TAJOR7 | PERSON,

Name of the Course: PERSONAL TAX PLANNING & MANAGEMENT -1
Course credit- 04
Teaching Hoyrs: 60 (Hours)
Total marks. 100
Objectives:.

The_ course aims tq enable learners to understand the imporzance of tax planning and use
various Instruments and measures for tax planning.
It also aIms to explai

n how systematic investment and selection of investment av
elpin tax planning_
he course Provides an insi ght into tax management by developing an understanding of the
- Provisions relating to deduction and collection of tax at source, advance tax, refund,
_ ass?ssment procedures and provisions relating to income-tax authorities and appeals and
jn.‘.@ : revisions.

enues can

Learning Outcomes:

After completion of the course, learners will be ab
1. Examinehowtaxplannin i

of individuals and HUFs h"a-ving income

under different heads, by
considering tax planning measures providing for optimal tax reljef:

4. Examine the provisions relating to Survey, search-and seizure and the related powers of
various income-tax authorities, . * e :

- Fi I‘-.. 2 j
" PARTICULAR. &
UNIT NO. 1: BASIC CONCEPTS

|

W@ _ - Introduction to Income Tax Act 1961 I 1
o Basic concepts (Only Theory): ll

|

|

Person, Assessee, Income, Gross Total Income, Tota
Incomes, Previous year, Assessment Year,
of Tax Planning- Principles and objectives
parties to Tax Planning, Tax Avoidance an
on Tax Planning, Tax Planning-

| income, Exempted 1
Types of calculating Tax, Neeg | :‘
of Tax Planning, Obligations of : f
d Tax Evasion- Legal thinking | |
Scope of Tax Planning, |

Tax Planning with reference toresidential statys: ' 15

Tax planning
uctions for residents/non-residents, Practical
Problems of Residential Status only.

|
Theory + Practical Questions

UNITNO. 2 : TAX PLANNING UNDER THE HEAD OF SALARY INCOME

41 ' : COMMERCEFACULTY, SAURASHTRA UNIVERSITY, RAJKOT(MAJORACCOUNTANCYGROUP}
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e ——
. UNITNO,3: TAX PLANNING UNDER THE HEAD OF HOUSE PROPERTY

UNITNO A A . T —- =
___ UNITNO. 4: TAX PLANNING UNDER THE HEAD OF INCOME FROM OTHER SOURCES

A
'.: g‘.‘,a}u’.
0\; ,\;NJ
[)elty

Introduction |

‘T.I."- e under the head “Salany® |

rax planning tor <alary income |

vomputation/Determinati |

nutation/ Determination of income tax under the head ot salany ! "

) T
Practical Questions

!nlrudurt{m\

II SAl4L] Ay -
‘ncome under the head "House Property”

LAl oy \ ;

. N planmng for House Property incomes

omputation/De ; £i

putation/Determination of ine 3 i \

Praperty ratton of income tax under the head of House
Practical Questions

—
> |

Introduction
Income under the head “0ther Sources™
Tax planning for Income from other sources

- (:0t:1put;ui01:/ Determination of income tax under the head of Other 15
Sources
- Practical Questions
Total Lectuves/lones | 60

‘ i = eSS, S -
Note: Consider Academic Year as an Assessment Year (e.g. Academic Year: 2024+

25, Assessment Year is also 2024-25)

The question paper structure of theory course for Semgster Bnd Evalnation (University/
External Examination): s

RN QUesHONS IS tMarke:
1 from Unit No.1 OR Practical Que, 1 from Unit No. 1 10

2 | Practical Que. 2 from Unit No.2 OR ]_‘il}lit.ilQﬁﬂEhnm_ﬁ:_m_ﬁg_’ 1w

I 3 | Practical Que. 3 from Unit No.3 OR l‘l‘ﬁllfql_!_t‘_;\:qulﬁ{ﬁﬁjﬂlli UnitNo3 | 10

' -4 Practical Que.  from Unit No.+ OR |’I\lﬂ_il.‘;ll‘(:)llt.‘: 1 l'rn'nTl—I_l‘l-i"l-ﬁ-nn.'-vlh 1T 0
i 5 QUESTION- 5: Answers ANY TWO Out of FOUR options BACH |

! From the Unit NO. 1, 2, 3 and 4 vespectively) | U

1 TOTALMARKS | 50

Suggested Readings:

1.
2. Ahuja, G, & Gupta, R. Direct Taxe
3. Gaur, V. P, Nara

4. Journals- ‘Income Tax Reports’ Company |
5. Journals- "Taxman’ Taxman Allied Services Pt Ltd,,

Singhania, V. K, & Singhania, K. Direct Taxes: Law & Practice, New Delhi: Taxmann

Publication.
s Ready Reckoner, New Delhi: Wolters Kluwer India Private

Limited.
ng, D. B, & Gaur, P. Income Tax Law and Practice. New Delhis Kalyan

Publishers.
aw Institute of India Pt Ltd, Chennai

New Delhi

6. Journals- ‘Current Tax Reporter’ Jodhpur r
Note: Latest edition of the books should be used.

ey
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Objectives: with Learning

Fonkeng m e diver e i) prounds & abilities o A the threshold studenty, the vli st s at;

o Tomake students sware of the chort-2ory form and make them pead Fopdish Literatore/Lang

COM. SEMESTER - 3

ENGLISH WRITINGS AND
02

10 (Hours)

50

utcomes;

SAND COMPOSITION - 1

COMPOSITION - 1

o Tomnke students lean the English Language through Literature
= Tomakie students tearn the creative style of developing as to rethought points,
o Toenhance student s creative weiting skills through story writing exerciaes,

o Tolmprove student's Lang

'\Ilnll Stori |o

The Last Leal by 0°)

e skills interms of grammar,

PARTICULAR
UNITNO. 1

1. The Postmaster by Rabindranath ’I’.lgnrc
(htps://www gutenberyg, mr/hlcs/ 3352

fenry

6/33525-h/33525-h.itmnvil,)

(hu;n //americanenglish.state, uv/ﬁlvahc/ resource_files/the-last-leatpdf) -
3, The Mark of Vishnu by Kushwant Siugh
{Im]m //xpressenglish.com/our-storivs/mark-of-vishnu/)G

r.ii.'.i-;i

(e

NO!OF

 LEGCTURES

10

UN ITNO. 2

| (‘unnuchvn\iml

el

1. Guided Story Building (from the given point_l

10

UNIT NO. 3

Grammar
1. Direct-Indirect

10

Total Lectures/Hours

30

El-gguslt‘.tl Readings:

1. Martin, Wren & English Grammar & Composition. § Chand Publishing 2015, Print,
Murphy, Raymond. English Grammar in Use. Cambridge, 2012.Print,
https://www.gatenbergorg/files/33525/33525-h/33525-h.htm#VII.
hittps://americanenglish.state.gov/files/ac/resource files/the-last-leaf. pdf
https://xpressenglishcom/our-stories/mark-of-vishnu/

— s NS

(5a |

Note: Learners are advised to use latest edition of text/reference books

UNIVERSITY Semester
~ Time: 1 hours

end examination

Total marks :25

Questlun No

Particulars

Options

Marks

Answer in Detail (Unit-1)

/7

12

Answer in Brief (Unit-1)

2/4

04

Guided Story Writing (Unit-2)

17

05

-P\'.A}NH

Do as Directed (Unit-3)

04

Total Marks

25

s
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B.COM. SEMESTER - 3

6 SEC3 | ADVERTISING AND PERSONAL SELLING - 1

Advertising and Personal Selling - 1

Name of the Course:

Course credit: 02
Teaching Hours: 30 (Hours)
Total marks: 50

Objectives:

- The course aims to teach the basics of advertising and personal selling as promotional tools in
marketing and to develop a customer oriented attitude for designing advertising and personal
selling messages.

Learning Outcomes: After completion of the course, learners will be able to:

L. Identify communication objectives behind advertising and promotions;

Explain various advertising and media elements in the advertising decisions;

Identity the ethical and legal issues of advertising.

o

LI

' PARTICULAR Ch
UNITNO. 1: INTRODUCTION TO ADVERTISING

Introduction, Communication Process; Information Response Hierarchy Models-

- AIDA Model & Hierarchy of Effects Model; Advertising: Importance, types and

| objectives: DAGMAR Approach; Target audience selectjon- basis; Methods of 10

 setting of Advertising Budget. ' ™ _

‘ UNIT NO. 2 : ADVERTISING: MESSAGE AND MEDIA DECISIONS

Advertising Message-Advertising appeals; Elements of*print and broadcast
advertising copy; Types of Advertising Media- strengths and limitations; Factors 10
influencing selection of advertising media: Média Scheduling.

[ UNIT NO. 3 : ADVERTISING EFFECTIVENESS AND INSTITUTIONAL FRAMEWORK.

Rationale of measuring advertising effectiveness; ‘Communication and Sales

Effect; Pre and Post- testing Techniques; Advertising Agency: Role, types and

selection. Ethical and legal aspects of advertising. Role of Advertising Standards 10

- Council of India (ASCI).

Total Lectures/Hours 30

Suggested Readings:
1. Belch, G. E., Belch, M. A, & Purani, K. (2009). Advertising and Promotion: An Integrated

Marketing Communications Perspective. McGraw Hill Education.
Buskirk, R. A. B. D., Buskirk, F. A. R. (1988). Selling: Principles and Practices. New York:

McGraw Hill Education.
3. Castleberry, S. B., & Tanner, ). F. (2013). Selling: Building Relationships. New York: McGraw

Hill Education.

Futrell, C. (2013). Fundamentals of Selling. New York: McGraw Hill Education.

GuptaC. B. (2020) Personal selling and salesmanship. (3 rd ed.) Scholar tech press

Shah, K, & D'Souza, A. (2008). Advertising and Promotions: An IMC Perspective. New
Delhi: Tata McGraw Hill Publishing Company Limited.

7. Sharma, K. (2018). Advertising: Planning and Decision-Making. New Delhi: Taxmann

Publication.
Note: Learners are advised to use the latest edition of readings.

2
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B.COM. SEMESTER - 3

7 IKS2  INDIAN KNOWLEDGE SYSTEM - 2

Natne of the Course: Indian Knowledge System -2
Couree credin 02

Teaching Hours 30 (Hours)

Tetal marks: S50

Uhim tives

Thee “hmmv of the course is to set a stage for understanding the architecture of the Ancient
Indian Knowle ‘die Systems and to develop an overall understanding of their role and relevance to
the contempor ary society,

Learning Outcomes: After completion of the course, learners will be able to:
1. Know the svstem of governance and public administration of ancient India;
2. Explaintraditional number systerms and units of measurement:
3. Understand Avurveda approach to health, wellness and psvchology.

**PARTICULAR =
UNITNO. 1 : GOVERNANCE AND PUBLIC ADMINISTRATION i

lnllmimtwn to r.undh.n ma, :\:Iha\:l\{ra ahl\toru al perspective, Elements of a |
Kautilvan state, The king & the Amatya, Janapada & Durga, Treasury and the I
State Economy (Kosa), Danda, Mitra, The Administrative ‘actup Relevance of | 10
Arthasastra, Public Administration in Epics. . |

UNIT NO. 2 : NUMBER SYSTEMS AND UNITS OF ‘\IEASURE“ENT
Number systems in India - Historical evidence, Salient aspects of Indian |
Mathematics, Bhuta- -Samkhya system, Katapayadi system, Measurements for | 10

M 528

UNITNO.3: HEALTH WELL\IESS:\ND PSYCHOLOGY

“Introduction to health, Ayurveda: approach to health, Sapta-dhatavah: seven- |
 tissues, Role of agni in health, Ayurveda: definition of health, Psychological |
" aspects of health, Disease management elements, Dlnacar\a daily regimen for |

10

B o lhmlth & wellness, Importance of sleep, Food intake methods and drugs, ;
e Approach to lead a healthy life, Indian approach to psychology, The Tri-Guna |

| system & Holistic picture of the Individual, The Nature of Consciousness.

|
|
Total Lectures/Hours | = 30

Suggested Readings:
1. AnIntroduction to Indian Knowledge Systems: Concepts and Applications, B Mahadevan, VR
Bhat, and Nagendra Pavana R N; 2022 (Prentice Hall of India).

- Indian Knowledge Systems: Vol I-11, Kapil Kapoor and A K Singh; 2005 (D.K. Print World Ltd).

- Kanagasabapathi; "Indian Models of Economy, Business and Management”, Third Edition,

. Prentice Hall India Ltd., Delhi.

. Lotus and Stones; Garuda Prakashan (31 October 2020); Garuda Prakashan Pvt. Ltd.

. Dwivedi DLN,, Essentials of Business Economics, Vikas Publications, Latest Edition.

. Inida Unine by Prof. R Vaidyanathan, Westland ltd. Publication

. Economic Sutras by Prof. Satish Y. Deodhar, [IMA Books series

. Black Money Tax Heaven by R Vaidyanathan, Westland ltd. Publication.

OO0 =IOy U e D

Note: Learners are advised to use latest edition of text/reference books

g =
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Course Structure As per NEP 2020 for

B.COM. SEM - 4 (MAJOR ACCOUNTANCY GROUP)
(NEP Cycle-2023) with effective from Nov./Dec. - 2024

| Vocational/Exit Course/s

Course Course Title Credits | Page No.
No | Catepory
1 Major 8\ | Cost Accounting - 2 4
2 Major 9 \.-{ Business Accounting - 4 4
3 Major 10\ Personal Tax Planning & Management - 2 4
Business Administration - 3 (HRM)
Business Computer Science - 3
Advance Business Statistics ~ 3
4 Minor 3 \~{ Business Economics - 3 (ME) 4
(Select Any Business & co-operation - 3
One) Business management- 3
(INVENTORY MANAGEMENT)
Banking & Finance-3 = -~
AEC 4 M English writings and composition -ji
5 (Select Any | Social Work Methods 2
One) Other Courses - 5
] Advernsmg and Personal Selling - 2
Social Media Marketing ’
SEC 4 E-Commerce
6 {Select Any | Cyber Sphereand Security: Global Cnncerns Il 2
One) Sustainable Development and Living
Employability Skill Development-11
Other Courses
| Environmental Studies - 2
Learning and Development -2
ALZ Problems of Indian Economy 2
Y (Seg““cm“y NSS / NCC (AS PER SAU UNI LATTER NO
ne) | AC/102847/2024 DATE: 31/01/2024)
Other Courses _
Total Credits 22
04

. AT
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B.COM. SEMESTER - 4

1 MAJORS | COSTACCOUNTING -2

Name of the Course: Cost Accounting « &

Course erdit: 04
Teachimng Hourst o0 (Hours)
Total marks: oo
Course Objectives:
. ahout contemporaty (ol

The course aims to develop anderstanding anong fearners
concept and rational approach Lowards cost systems and costaseen Littnment,
ide knowledpe about various wethods of cosl (oteriation

- The course also aims to prov |
ttottmation determned ot

under specitic situations and to acquire the ability to use

cost accounting for decision making purpose,
Learning Outcomes:
Atter completion of the course, learners will be able Lot

1. Understand concept of cost unitand ascortadn the cost per unit;

Make reconciliation of cost and financlal accounts;
Determine cost under contract costing;
Determine cost under job and bateh costing,

rd

e

FINOCQE
HULGTUNES

Y

- Introduction and Meaning
- Elementsof Cost P N
- Cost sheet 4
- Tender Price and Estimated Cost Sheet - :

=

- Practical Questions G o T sy
UNIT NO, 2 : RECONCILIATION OF COS™T AND FINANCGIAL AGCOUN'T

- Introduction & Meaning
Causes of difference in Result (Profit/ Loss) of Cost and Financlal
Accounts
- Need of Reconciliation of Cost and Financial Accounts
- Procedure of Reconciliation
» Methods of preparing Reconcillation statement
» Reconciliation statement pro-forma
> Overheads account : Preparing Rule and method

- Practical Questions T [
UNIT NO. 3 : CONTRACT QO&_'IING ¥

- Introduction-Meaning and characteristics

- Expenses and of Contract
- Special items [Certified Work, Uncertified Work and Work-in-Progress| o
ol

- Ascertainment of Profit or Loss on contract

- Types of Contract
1. Fixed Price Contract 2. Cost-Plus Contract ;

e

o 2N
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R
3. Sub-Contract 4, Escalation Clausce .
- Practical Questions (Excluding practical questions 10 prepare Final

accounts in the books of Contractor) BE——
UNITNO. 4:]OB COSTING ANDBATCHCOSTING

- Introduction-Job costing: Meaning and characteristics
- Job Costing and Contract Costing
- Importance- advantages and limitations of job costing
- Procedure of job costing and Accounting of job cost
- Batch costing: Meaning-Suitability-Features
- Job costing and Batch costing
- Economic Batch Quantity [EBQ]

- Practical Questions _
Total Lectures/Hours | 60

Note: Only Practical Questions to be asked inuniversity exam.

15

= Suggested Readings: i Ihi
b L. Arora, M.N. Cost Accounting - Principles and Practice, Vikas Publishing llvlousc. Hew -De l
2. Banarjee, B. (2014). Cost Accounting - Theory and Practice. New Delhi: PHI Learning Pvt.
Ltd. - B

3. Kishor, R. M. (2019). Taxman’s Cost ACCOﬂ.litil]g_- .N_é'w‘_Delhi: Taxmann Publication Pvt. Ltd.

Lal, . : .
J., & Srivastava, S. (2013). Cost:Accounting, New Delhi: McGraw Hill Publishing Co, Mowen,
M. M., & Hansen, D. R. (2005). Cost Management. Stanford: Thomson.

. .
Jawahar Lal, Cost Accounting, McGraw Hill Education.

P.C. Tulsian, Practical Costing, Vikas Publishing House Pvt. Ltd.

M.Y. Khan, P.K. Jain , Theory and Problems in Cost Accounting, Tata McGraw Hill

Publications. i e A i

9. Maheshwari, S.N.and S.N. Mittal, Cost Accounting: Theory and Problems, Shri Mahavir Book
Depot, New Delhi. S

10.Study Material of CA Course

Accounting.
Note: Learners are advised to use the latest edition of readings

© N ;s

(New) Intermediate Level Paper 3: Cost and Management

K

sty
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~ B.COM. SEMESTER - 4 -
y T WAJOR | BUSINESSACCOUNTING -4

Name of the Course: Business Accounting - 4
Course credit: 04

Teaching Hours: 60 (Hours)

Total marks: 100

Course Objectives:

The course aims to impart advanced knowledge on (inancial accounting applicable in business
enterprises of special nature.

Learning Outcomes;
After completion of the course, learners W ill be able to:
L. Know concept of general insurance and types of insurance.
. Determine financial result of general insurance company;
. Understand procedure of insolvency. Prepare statement of alfairs and deficiency account under
the provincial insolvency act-1920. S
. Determine cost of road transportation under operating costing.

. Determine cost of hotel, hospital and theatre industry under operating costing.

[} ¥ 1]

UNIT NO. 1 : ACCOUNTS OF GENERAL INSURANCE COMPANY
Introduction - Meaning-Types of Insurafice _
IRDA and Insurance management [Including main fccounting Provisions of
Insurance Act- 1938, 1956, 1972, 1993-and amendments onwards and
Companies Act - 2013) _ Mt
Only Brief introduction of vertical ‘format' of Brofit.& Loss Accounts and
Vertical General Balance sheet. =~ ", " '
Practical Questions S

(Relating to prepare only Vertical Revenue Statement-Scheduled Format,
excluding practical problems final accounts of general insurance
company)

UNIT NO. 2 : INSOLVENCY ACCOUNTS |Under The Provincial Insolvency Act=-1920}
Introduction-Meaning Insolvency and Insolvent
Briefknowledge of Insolvency Act and Procedure for declaring Insolvent
Statement of Affairs- Deficiency Account ~
Specific items in accordance with legal matters of accounting treatments

Practical Questions : (In the case of proprictor firm and of partnership firm
Under The provincial insolvency act-1920)

UNIT NO. 3 : OPERATING COSTING-1 (ROAD TRANSPOR’E‘AT!ON)
Introduction

Meaning and Characteristics
Unit of operating cost
Operating Costing of Transportation
- Road Transportation unit cost
- Statement of Operating Cost: Items and Pro-forma r

s Ty
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N OSPITAL THEATRE)

|

J

UNIT NO. 4: OPERATING COSTING -2 (HOTEL,

Meanmg and scope of service costing, . !

Factors i ascertaming service cost " {

Unit of operating cost for hotel, hospital, theatre |

Statement of Operating Cost: Jtems and Pro-forma for hotel, hospital, theatre |

Practical Questions relating to hotel. hospital, theatre l AJ
= Total Lectures/Hours | 60

Note: Only Practical Questions to be asked in university exam,

Suggested Readings: _
ALC.Shukla and T.8.Grewal; Advanced Accounts, (Sultan Chand & Sons, Delhi)

Narayan Swamy; Financial Accounting, (Prentice 1all India, New Delhi)

Dr.B.M. Agrawal and Dr. M.P.Gupta: Advanced Accounting, '

Amitabha Mukherjee and Mohammed Hanif; Modern Accounting, ’

Gupta and Gupta: Principles and Practice of Accounting, (Sultan Chand & Sons, D-clhl)

6. P.C. Tulsian: Financial Accounting, (Tata McGraw Hill Publishing Co., New Delhi)

7. Dr. R.K. Sharma and Dr. R.S. Popli; Accountancy (Self Tutor), _

8. RSN Pillai, Bhagawathi, S.Uma; Practical Accounting (S. Chand & Co. New Delhi)

9, Ashok Schagal Deepak Sehagal; Advanced Accounting (Taxmann Allied Services, Pvt. Ltd:

New Delhi A
10. Robert N Anthony, David HawKins, Kenneth A: Merchant, Accounting: Text and Cascs.

McGraw-Hill Education

hode s 1D —

o
Note: Learners arc advised to use the latest edition of readings
L T LA -~
If“ L '..n." Kl
SN B . '
’ i

— -1
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| B.COM.SEMESTER-4
3 MAJOR 10 PERSONAL TAX PLANNING & MANAGEMENT=2.

Name of the Course: Personal Tax Planning & Management - 7
Course credit: 0d

Teaching Hours: 60 (Hours)

Total marks: 100

Course QObjectives:

© The course ims to cnable Tearners to understand the importanee of tax planuiug anxd use yarious
instruments and measures for tax planning,

- Tealso aims to exphin how systematie investment and selection of investment avenues cin help
in tax planning, G i

= The course provides an insight into fax management by developing an ulutct‘sl:nuhng of the
provisions relating to deduction and collection of tax at souree, advanee LI, refund, assessment

procedures and provisions relating Lo income-1ax authoritics and appeals and revisions.

Learning Outcomes:
Afler completion of the course, learners will-be ablefor. .0
. Examine how tax planning is permitted wnder diflerent provisions ol the tncome Tax At
Determine tax liability under the head of Business or Profession;
Determine tax liability under the head of Capital Gaing:
Choose the avenues of investment with an intent to reduce tix liabilitics and identity merits and
limitations of different means of invgstments and_examine various provisions relating 1o
deduction and collection of tax at source and advanee,(ix obligations;
5. Examine the provisions relating to survey, search and selzure and the related powers of various
income-tax authorities. e

"UNITNO. 1 : INCOME TAX COMPUTATION UN
=3 OR PROFESSION

- Introduction and Meaning
- Income under the head “Business or Pro fession”

.,
!

Ls 2 12

- - EDINOLO
" PARTICULAR e 'f;}‘i;h'c}mfﬁs

DER THE HEAD- BUSINESS

- Tax planning measures relating to income from Business or Profession
- Computation of income tax under the head of Business or Profession
UNITNO. 2 : INCOME UNDER THE HEAD-CAPITAL GAINS

- Introduction
- Income under the head “Capital Gains™

.

- Tax planning measures relating to income from Cap ital Gains
- Computation of income tax under the head o { Capital Gains

UNITNO. 3 : TAX PLANNING THROUGH INVESTMENTS
- Introduction

- Tax planning through various tax saving investment avenues avaikable for
individuals and HUF like Mutual funds unit linked insurance plans, Bonds,
Equity linked savings schemes, Post office savings schemes and others.

15

: "'Sm —
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B.COM. SEMESTER - 4

BUSINESS ECONOMICS - 3

(MANAGERIAL ECONOMICS) _
Business Economlcs - 3 (MANAGERIAL ECONOMICS)

—

‘ 4 MINOR 3

Name of the Course:

Course credit: 04
Teaching Hours: 60 (Hours)
Total marks: 100

Objectives: ‘

This course aims to make students understand the application of principles of economics In
decision making and management. It also covers fundamental principles of managerial economics
to utilise theory into practice, The course covers Introduction ta managerial economics,
understanding the concept of demand and pricing analysis, It helps students to atilise economie
aspects in managerial decision making,

Learning Outcomes:
After completion of the course, learners will be able to:

Students will have differentiation between gencral economics and managerlal economics,
Students will be able to analyse demand as well as determination of prices, 1t also helps students to
take decisions with the help of fundamental principles of managerial cconomics, More over
students will come to know about various methods of demand forecasting as well as priciog
strategies to determine prices, ' -

|-I . .
» ’ vy

THIFINO;OF

[LECTURES
UNITNO.1:INTRODUCTION Y b
. Definition of Managerial economics . e
. Difference between economics and managerial cconomics 15
. Nature and scope of managerial economics .. s '
. Types of business decisions sty v S |
UNITNO. 2 : FUNDAMENTAL PRINCIPLES OF MANAGERIAL ECONOMICS ™
. Incremental cost principle
. Opportunity cost principle "
e . Discounting principle '
?"'a . Equi marginal principle . o .
UNITNO.3: DEMAND FORECASTING
. Meaning of demand forecasting
. Objectives of demand forecasting
1 . Methods of demand forecasting "
1. Consumer survey method '
2 Expert opinion method
3. Trend projection method L |
UNIT NO. 4 : PRICING ANALYSIS iy b W%
. Objectives of pricing
. Factors affecting pricing policies
. Methods of pricing 15
1. Skimming price policy 4. Low penetration pricing '
2 Cost plus pricing 5. Multi stage pricing
3 Rate of return pricing 6. Peak load pricing -

86
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€ Limitations ur prieing analys)s
|

Sotal bwcturesMours | 60
Sniggestod Readings:
Dttt an s (2005}, Aansggnial Kool s, Orbud Unlyersity Press,
2 tialuattot e 10, Waastigd o, (020, Misiagn il Beommies Wriselples apd World wide
apgplleatings, Ortapd Unirersity Press, L
LAt 6, C00%), Managerial Kronomles: h probiben salving approach, Cambridge
Hiiversivy fpess,
Dt .48, (2008 ), Mt bl Senionmies, S, Chaned # Cn, )b, |
Moy R ety TR (020 ) amageenial Benstomin s and Busigess sApavpy, et Wil
b, Geetiba, Ghiosh, 3, Chiaudhin 1, I, Wanagetial Benpomies, Melirawlil) Sducation,

s

HotezLearners ave advised b use the Latest edition of readings,

£ -
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B.COM. SEMESTER - 4

5 AEC4 | ENGLISH WRITINGS AND COMPOSITION - 11

Name of the Course: ENGLISH WRITINGS AND COMPOSITION - in-
Course credit: 02

Teaching Hours: 30 (Hours)

Total marks; 50

Objectives with Learning Qutcomes:

Looking at the diverse backgrounds & abilities ofthe threshold students, the syllabus aimsat;

* To make students aware of the shortstory for mandmake them

Literature/Language.

s Tomake students learn the English Language through Literature.

¢ Toenhance student's creative writing skills through story writing exercises.

o Toimprovestudent's language skills in terms of grammat. -

. PARTICULAR 5

UNITNO. 1: SHORT-STORIES
|9 QualitybyJohnGalsworthy .

2. TheNightingaleandtheRosebyOscarWilde ¢*
|httgs:{[ginkmonkez.com{dl{‘]ibraml{rose.g(_i'f]__
3. TheBetbyAntonChekhov ¥

thtrps:/[nmi.org!wp-cuntent/unlc'ads[2015{01{1295.g'df)

(htIps:Hweh,seduco:lhuila.qoh.mxfhiblinweb/'ﬁi'ﬂ'nad!the-bct pdLpdf)

10

UNIT NO. 2 : COMPREHENSION

1. Translation of a Given Passage (Gujaratiinto English),

10

UNITNO. 3 -GRAMMAR _

1. Word Formation (Making Nouns and Adjectives)

10

Total Lectures/Hours

30

SEMESTER END EXAMINATION QUESTION PAPER STYLE

i J
Question No. PARTICULARS

Options

Marks

Answer in Detail (Unit-1)

4/7

12

Answer in Brief (Unit-1)

2/4

04

Translation of a Passage (Unit-2)

v

05

Slwino -

Do as Directed (Unit-3)

04

Total Marks

25

Suggested Readings:

1. Martin, Wren & English Grammar & Composition. $ Chand Publishing, 2015. Print.

g |':}l;"
ﬁfi (i)
o
Pty

read English

it 343
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2. Murphy Raymond. English Grammar in Use .Cambridge, 201 2.Print.
3. https://nmi.org/wp-content/uploads/2015/01/1295.pdf
4. hitps://pinkmonkey.com/dl/library1/rose.pdf

5. https:/ /wch.scducoahuila.gob.mx/hibIiowcb/up!oad/the-bet_pdf.pdf

Note: Learners are advised to use latest edition of text/reference books
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BCOM.SEMESTER-4

6 | SECA |ADVERTISINGAND PERSONALSELLING-2
Name of the Course: Advertising and Personal Selling - 2
Course eredit: 02
Teachimy Hours: 30 (Hours)
Total marlks: 50

Course Objectives: ' Is]
- The course aims to teach the basics of advertising and personal selling ag promotional tools in

marketing and to develop a customer oriented attitude for designing advertising and persona

selling messapes,
Learning Outcomes: After completion of the course, learners will be able to:
1. Describe the theoretical and practical aspect of pepgorta) sellingi
2. Demonstrate the sales presentations;
3. Comprehend the importance and role of personal selling;
4. Explain the process of personal selling.

9! PARTICULAR 2 o s
: '“_--_______,__H__ UNIT NO. 1: INTRODUCTION TO PERSONAL SELLING
| Concept and Nature of personal selling: Importance of personal selling;
.' Relationship marketing and role of personal selling in marketing; Types of 10
 selling situations; Ethical aspect of selling, Types of salespersons; Role of
' Personal Selling in CRM; AIDAS model of selling. _
| UNITNO.Z:BUYING MOTIVES AND THEORIES OF SELLING
Concept of motivation; Maslow’s theory of need hierarchy; Dynamic nature of
motivation; Buying motives and their uses in persona!‘-s?ﬁl_]ing. AIDAS model of
selling; Traditional and Modern salesapproach. =~ =" . .
G UNIT NO. 3: SELLING PROCESS AND SALES REPORTNG

Prospecting and qualifying; Pre-approach; Approach; Presentation and
Demonstration; Handling objections- Acknowledging the abjcctions.-types of
objection, overcoming objections. Closing the sales; Techniques of closing sales; 10
Customer relations and follow ups; Addressing customer concerns and

. complaints. Reports and documents - Sales manual; Order book; Cash memo; Tour

dairy; Daily and periodical reports.

10

alawy

Total Lectures/Hours 30 -

Suggested Readings:
1. Belch, G. E., Belch, M. A,, & Purani, K. (2009). Advertising and Promotion: An Integrated
Marketing Communications Perspective. McGraw Hill Education.
2. Buskirk, R, A. B. I, Buskirk, F. A. R.(1988). Selling: Principles and Practices. New York:

McGraw Hill Education, )
3. Castleberry, S. B, & Tanner, J. F. (2013). Selling: Building Relationships. New York: McGraw Hill

Education,
4, Futrell, C. (2013). Fundamentals of Selling. New York: McGraw Hill Education.
5. Gupta C. B. (2020) Personal selling and salesmanship. (3 rd ed.) Scholar tech press
6. Shah, K, & D'Souza, A. (2008). Advertising and Promotions: An IMC Perspective. New Delhi:

Tata McGraw Hill Publishing Company Limited.
Note: Learners are advised to use the latest edition of readings
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7 | VACZ |ENVIRONMENTALSTUDIES -2 |
Name of the Course: Environmental Studies -2
Course credit: 02
Teaching Hours: 30 (Hours)
Total marks: 50

Course Objectives: '
- The course aims to train learners to cater to the need for ecological ci:izen.ﬁhlp through
developing a strong foundation on the critical linkages between ecology-society-cconomy.
. Learning OQutcomes: After completion of the course, learners will be able to:
| 1. Understand importance of the protection and conservation of our environme
human activities which has an adverse effect on the environment; )
2. Describe the environmental issues and their possible repercussions on the plantit
decades;
3. Summarize the green strategies and policies
the environment.

nt and control of

1the next few

adopted by various business entitics to preserve

S0 PARTICULAR SN SS e b e vl
UNIT NO. 1: WATER AND ENERGY RESOURCES
Water: Use and over-exploitation of surface and ground water, floods, d roughts,
| conflicts over water (international & inter-state), Dams-benefits and problems, 10
| Energy Resources: Environmental impactstof energy generation, use of
 alternative and nonconventional energy sources, growing energy needs.

UNIT NO. 2 : ENVIRONMENTAL POLLUTION
Definition, causes, effects, and control measutes of: air pollution, water pollution,
soil pollution, marine pollution, noise pollution, thermal pollution, and nuclear 10
pollution. Solid waste management: causes, effects and control measures of
urban and industrial wastes, role of an individual in prevention of pollution.
UNIT NO. 3 : EMERGING TRENDS

Environmental Accounting: Concept, Significance, and Types. Environmental
Economics, KYOTO Protocol: Aim, Vision, and Functioning; Carbon Trading; 10
Green HRM, Green Marketing, Green Finance, Environmental Ethics. Corporate
Environmental Responsibility, Green Entrepreneurship.

Total Lectures/Hours 30

Suggested Readings:
1. Agarwal, K.C, 2001, Environmental Biology, Nidi Publ. Ltd. Bikaner.
2. Bharucha, E., The Biodiversity of India, Mapin Publishing Pvt. Ltd,, Ahmedabad 380013, India

(R).

3. Brunner, R.C., 1989, Hazardous Waste Incineration, McGraw Hill Inc. 480p.

4. Clark, R.S., Marine Pollution, Clanderson Press Oxford (TB).

5. Cunningham, W.P,, Cooper, T.H., Gorhani, E.& Hepworth, M.T., 2001, Environmental
Encyclopedia, Jaico Publ. House, Mumbai, 1196p. :

6. De, AK, Environmental Chemistry, Wiley Eastern Ltd.

7. Down to Earth, Centre for Science and Environment (R).

8. Jadhav, H.& Bhosale, V.M, 1995, Environmental Protection and Laws, Himalaya Pub. House,
Delhi.

Note: Learners are advised to use the latest edition of readings
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